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Sanitation Marketing
Over the past 5 years, sanitation marketing has emerged as a key methodology to develop supply chains
for sanitation hardware and services and to increase consumer demand for safe sanitation solutions. This
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Cambodia is a low-income country and 80 percent of the population live in rural areas. In 2008,
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« Change In sanitation coverage rate areas

o Coverage rates in CLTS triggered and non-triggered villages

 Villages with and without other sanitation interventions

o Latrine types: dry-pit versus pour-flush latrines

* Negative trends In coverage experienced by some villages

« Characterization of villages that achieved 100 percent sanitation access

o Characterization of villages with coverage changes deemed as small, moderate, or large

CLTS is not a prerequisite for early uptake of latrines through a market-based approach but may play a
role in achieving 100% access. CLTS does appear to be associated with higher increases in villages with
low and medium coverage at baseline and is associated with lower gains from high baseline coverage.
Sales agents or sales-commissioned village chiefs, resident in the village appear to be drivers of change.
Prior level of sanitation coverage is not an indicator of willingness to purchase.

Dry pit abandonment following CLTS intervention may be an area for further research.
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