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In 2016, WaterSHED introduced the WEwork Collective, a multi- Personal Attitudes of Women in WASH : : Qs
4 ‘ | , , t ‘ hat ded L Seloctod i T asH e When asked what IGA they would most prefer, none of the women in WASH entrepreneurship allows women the flexibility and personal freedom
Imensional womens economic empowermen rogram d roviae ablie 1. Selected Tindings concerning attitudinal predispositions or women in S . . . - ) epeys

cochnical e nd mentorshio ph | Prog 4 P! t _ . WASH IGAs preferred jobs in the WASH market. Below are constructs needed to balance an IGA with traditional responsibilities at home. We have

eaCteI:'ICSaanS.Ec,I:t[I.)(())r: z::d ITEI:Ie(I:;S(\;\[/)ASOH)empa\r/\I/(Ce):;e.: :UrCaC}eCeanI]I’IL([));I.\;a e WEwork women in WASH IGAs were MORE LIKELY than those not in WASH IGAs to... that emerged as most important for women in evaluating, forming extracted key recommendations for targeting and design of programs that

W I I I I u Id. - icaT . - . . . . . . . .

‘ ’ ve Networks  now peoplein the WASH sector to ask for advice | preferences, and making decisions about which IGAs to engage in. aim to increase women'’s participation in the WASH market.
Feel that observing others’ success would give them confidence to try new IGAs*

Figure 1. Provinces targeted by the WEwork Collective . . Time Feel that they spent majority of their time on work-related activities* . . . ] ] . ] .
Program monitoring data , — _ — _ Family Support & Domestic Duties Longitudinal research is recommended to determine whether certain
showed that the abbroach Family support Report having families that worked together to increase productivity, share income ] i ] . ]

. I?IO Report having family members who helped with domestic duties’ ) y ) " L resources (i.e. time, technical knowledge, professional networks in WASH)
(IGAS), including latrine Skills & Perceive they have ‘enough’ technical knowledge to do WASH jobs'* COHSIdering what IGA to do.
. Perceive they have financial management skills useful for business’ ) )
sales, WASH product retail, Knowledge oo/ they had few skills that can be used for IGAs or business’ , » Frame WASH jobs as a solution for women who need to balance
and owning or operating [l can] work at home because it is hard to travel away from home as | [am]
. . Feel that they are physically able to do any job men can do responsible to look after my family so if | work away from home, who is going to take earning income and domestic duties.
latrine supply businesses. Gender norms | Perceive that men are more likely to persevere in work or business challenges care [of] my children? Moreover, not only taking care [of] my children, but | can do
Chfirang Kampon However, it proved Feel they need to provide adequate reason to their families to be away from home T T —— ’ ’ " ) ced in WASH tended th : WASH iobs. t k

: - : : omen who worked in ended, more so than women in non- jobs, to wor
Cha”en ing to convert that Attitude toward ) ) . . T (RGI with WEwork woman, WASH retaller) o ) ) . _

Sl - f f A WASH IGAs | 'magine themselves owning or managing a business close to or within their homes, particularly latrine supply business owners/operators. In
n ere% INto €n ra.nce’ . . All attitudes were assessed on a 5-point, Likert-type response scale where 1 was ‘Agree to the greatest extent’ and 5 was ‘Disagree to . . . L. . the" interVieWS; women expressed d dESire or nEEd to WOI'I( from home in Order to
retentlon’ and Sat|SfaCt|0n 18 the greatest extent,” *Two-sample t-test p-value < 0.05, TWelch’s t-test p-value < 0.05 and data were non-normally distributed HaV|ng an income ea rn|ng aCt|V|ty that was S|tuated at home meant complete hOUSEWOI'k, supervise children and/or care for eIderIy famlly members.
the WASH market. Involvement in WASH IGAs women COUld_ also Fomplete housework or other |.ncome-generat|ng The literature around women’s entrepreneurship in developing countries suggests that

work, supervise children, and care for elderly family members. entrepreneurship is a pragmatic solution for women to provide financial support for their
, , , i i families and reduce household poverty. 34 Program designers, particularly in Cambodia,

Therefore, the purpose of this study was to help improve targeting and Women-WhO knew latrine Sal-es agents they could a-Sk fo.r adwc;e, felt th-ey TH should highlight these advantages of WASH IGAs to appeal to rural women's priorities

recruitment of better-fit profiles for rural women more likely to take up had latrine sales agent technical knowledge, could imagine being a latrine Amount & Stability of Income shils & PP P '

and succeed in WASH market IGAs for future programs. The main aims of sales agent, made work-related decisions on their own, and did not feel . .

the study were as follows: vulnerable to harassment at work were more likely to be involved in Women from all study groups expressed the importance of earning

' WASH IGAs. income to support their families. Some women reported considering the Tailor targeting strategies and program design to appeal not
: ot - amount of income they could earn in certain jobs compared to others. ] 1H
1. Identlfy a set of characteristics of women to help DFEdICt current Table 2. Predictive binary logistic regression model of current WASH job status (Women involved in a Y J P Only to women, bUt aISO to thelrfamllles'
WASH job status, retention & satisfaction in WASH IGAs WASH IGA at the time of the study vs. All other women)
. Wald's “[l] would like to do [business] casting cement rings. [...] [It] gives more income than Findings suggest that familial support goes beyond mere approval of job choice and
. . . Predictor SEf df o] OR |Lower | Upper . : . . »
2. Understand the constructs (i.e. attributes of IGAs) by which women X2 other [jobs], so we would be better off with [our living]. extends, instead, to include assistance with household chores, job tasks, financial inputs,
evaluate IGAs, form preferences, & decide which IGAs to engage in Constant -5.016 1.027 23.843 1 <0.001 0.007 (RGI with non-WEwork woman, construction worker) etc. Women in WASH jobs had higher satisfaction scores in terms of family support for
Knew someone whowas alatrinesales | . (oo 1icon 1 <0001 2061 1427  2.988 their work and were more likely to report receiving assistance from their family members
agent and could ask them for advice Others were more concerned with the stability or frequency of income. with household chores in order to spend more time in their IGAs.
::l:::cea:‘z:;;‘:feii:e"t latrine salesagent | o0 5173 11058 1 0001 1778 1.266 2.495 Therefore, practitioners may consider targeting strategies that highlight the benefits of

M ETH O DO LO GY 7 et g 56 Gy weng 65 6 EensE e WerEr e euld gEk freee i WASH IGAs for the whole family. Family support and access to capital had been previously

Could imagine being a latrine sales agent | 0.485 0.176 7.594 1 0.006 1.624 1.150 2.294 every 6 days [...] If | sell cake, sometimes it might be left over, but if | work like this identified in the literature as ‘barriers’ or ‘enablers’ for women entrepreneurs. >°

This study foll q od o Did not make work-related decisions on [as a construction worker], | will definitely get income every 6 days.”

IS STU oliowed a mixe ) : :
y Quantitative Phase her own because she did not wanttobe |-0.293 0.151 3.769 1 0.052 0.746 0.555 1.003 (RGI with non-WEwork woman, construction worker)

Incorporate personal leadership training in program activities to
promote women’s participation in work-related decision-making

methods, cross-sectional research responsible for the wrong decision

Random selection of 152 WEwork women

design.
& Convenience sampling of 66 non-WEwork Felt vulnerable to harassment at work, as -0.345 0.129 7.103 1 0.008 0.709 0.550 0.913

o ofe Figure 3. Woman latrine supply
women construction workers and awoman PhVSICGI Ab'hty & Energy business owner
Qualitative Phase community healthcare workers Model evaluation X2 df p |

The results around women’s personal agency and participation in work-related decision-
making were mixed. Women in WASH IGAs were more likely to report making their own

Interviewees of all groups described a job

. . Hosmer-Lemeshow 13.367 8 0.100 . . . . : : . .
Purposive selection of 15 WEwork women ‘ that requires a lot of physical strength as work-related decisions regardless of being held responsible for the wrong decision.
S ’s D=0.674. Good & Kruskal’s G = 0.676. Kendall’s Tau-a = 0.308. C-statistic = 83.7%. Selecti thod: F d . .
Convenience sampling of 20 non-WEwork Data Collection: Quantitative survey s;z:t:;n with “ke“hggd ?;:lr; e B ST e T Fecon memne et ‘heavy’ and ‘exhausting’. Some expressed that However, the same group of women also felt that they needed to consult their husbands
women construction workers and ‘ ' Ar ¢ ’ on work-related matters and provide adequate reasons to their families for being awa
community healthcare workers Attitude statements developed using das a woman, or as they get older ’ they from home P b & Y
primary data from 2013 exploratory Retention in WASH IGAs would not be able to do ‘heavy’ work. '
I qualitative study of women in WASH 1GAs Personal leadership skills training may help to equip women with the tools they need to
. Women who felt they had sufficient latrine sales agent technical » _ negotiate a role in work-related decision-making. These skills may also be enable women
Data Collection: _ o o As a woman, | have no [physical strength]...my t tiat itable distributi fd tic duti di ti tiviti
Repertory Grid Technique?? knowledge and perceived that the majority of their time was spent on spouse [...] he's always gone, [so] it's just me alone. © negof'a ?I an eq”é aple distribution ot domestic duties ahd income-generating activities
. . . . el . . . . . among ramily memapers.
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FOMPpares/CRIITasts Tanpomy SEIeEte : o . Wald's (RGI with non-WEwork woman, community REFERENCES
dyads of the elicited IGAs Chi-squared tests to identify potential Predictor SE B df p OR |Lower Upper
oredictors of involvement, retention X2 healthcare WOerr) 1. Fransella, F., Bell, R., & Bannister, D. (2004). A manual for repertory grid technique. 2nd edition. John Wiley & Sons, Ltd. UK.
Interviewee identifies 3 most important tisfaction in WASH IGAs f ’ tit d" | 2. Curtis, A.M., Wells, T.M., Lowry, P.B., & Higbee, T. (2008). An Overview and Tutorial of the Repertory Grid Technique in
constructs and most preferred IGA satistaction in ) > -rom atti u Inal, Constant -3.472 1.058 10.779 1 0.001 0.031 Information Systems Research. Communications of the Association for Information Systems, 23 (3). pp. 37-63.
demographic, and s.,osloeconomlc Felt she had sufficient latrine sales agent 3. Bertaux, N, & Crable, E. (2007). Learning about women, economic development, entrepreneurship and the environment in
i characteristics technical knowledge 0.389 0.171 5.186 1 0.023 1.476 1.056 2.063 Contributing to the Community India: a case stucIy. Journal of DeveIopmentaI Entrepreneurship, 12 (04), .467—478. o . o
4. Sarfaraz, L., Mian, S., & Karadeniz, E.E. (2013). Female Entrepreneurship, Internationalization and Trade Liberalization: The
] ‘ Perceived that the majority of their time W | f t] d 3 desire t Case of Iran, Pakistan, and Turkey (Proceedings of the 16th Annual McGill International Entrepreneurship Conference, August
Content Analysis each week was spent on income- 0.637 0.234 7.410 1 0.006 1.891 1.195 2.991 omen also frequently €Xpressea a desire 1o 1st - Sth). '\(/'Of‘tff-a" Canada: McGill University. b . .
Predictive Modelli enerating activities : : : 5. Winn, J. (2005). Women Entrepreneurs: Can We Remove the Barriers? International Entrepreneurship and Management
Coded emerge_”t CorfStrUCtS and assessed redictive Viodelling 8 'ng activiti reduce pf)verty or |mpr9ve health in their Journal, 1, 381-397. http://dx.doi.org/10.1007/s11365-005-2602-8
frequerIcy with Wh.ICh C(.)r.lstructs were Binary logistic regression to create Model evaluation X2 df p communlty thro Ugh their work. 6. Gundry, L.K., Ben-Yoseph, M., & Posig, M. (2002). Contemporary Perspectives on Women’s Entrepreneurship: A Review and
| mentloned.(arld identified as most oredictive models of current involvement, ( Strategic Recommendations. Journal of Enterprising Culture, 10 (1), 67-86. http://dx.doi.org/10.1142/50218495802000141
important) within and between groups retention, and satisfaction in a WASH IGA Hosmer-Lemeshow 5032 6 0.540 ks
Somer’s D = 0.427. Goodman & Kruskal’s Gamma = 0.469. Kendall’s Tau-a = 0.201. C-statistic = 71.4%. Selection method: Forward [Makmg v1l/agers have gOOd health IS] Important
‘ t selection with likelihood ratio. [...] because [I] would like to help children have
good health and help mothers reduce poverty [in i e B ACKNOWLEDGEMENTS
Triangulation Satisfactio nin WASH IGAs their families].” 1y T e The study team would like to thank the Bill and Melinda Gates Foundation’s Women and
Checked qualitative and quantitative results against each other as well as against published and (RGI with non-WEwork woman, community A 3 Girls at the Center of Development initiative for funding this work. We would also like to
grey literature to formulate recommendations We were unable to create a predictive model of satisfaction as all women healthcare worker) thank the women of the WEwork Collective and all women who gave their time to

involved in WASH IGAs reported being satisfied with their jobs. participate in our research activities and respond to our survey.




